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A community initiative of The Big Issue.
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Mail subscriptions find a home with The Big Issue

SALLY JACKSON
MAGAZINES

SELLING The Big Issue, the fort-
nightly general interest mapgazine
sel up Lo help homeless and olher
disadvantaged people, gave Clar
issa Hall a foothold in the work-
[oree and a chance Lo gel oul and
meet people.

But after more than 10 years
standing on ollen inclement slreel
corncrs, Ms [all is looking for
ward to learning new skills in an
indoors job when the nol-Tor-
profit enterprise launches a world
first subscription initiative.

It is a radical move for The Big
Issue, which has had a street-sales
maovdel since it began in Australia
14 vears ago, with vendors keeping
hall'the price ol cach copy sold.

The subscription orders will be
handled by maill cenlresin Sydney,
Meclbourne and Adcelaide which
will cmplov  disadvantaged
women as dispaleh assistants,

“T'minterested in doing some
training and secing where it leads.
Iseeit asanopportunity that could
lead into bigger and better things,”
said Ms Hall. “1 like (selling) be-
cause i1's Mexible, vou can make a

bit of money and it's a way of get
ting involved in the community.
{Butyil ean gel colid and miserable
and somelimes sales are a bil
slow.”

For other lemale vendors, the
slreel-sales model poses a bigger
problem than just bad weather,

“Alob of the Hime women are
homeless because ol domeslic
violence orsexual abuse, and more
often than not they have children,
soselling onastreel comersnol a
safe option.” said The Big ssue's
marketing and communications
mianager Nalalie Susman,

Because of thal, about 85 per
cent ol vendors ave male, although
more Than 400 per cenl of Auslra-
lia's homeless populalion is le-
male,

“We felt we weren’t doing
enough lo work wilh women and
the feedback we got was that the
maodel didn't work for women,”
said Ms susman. “So we fell it was
incumbent on us Lo come up with a
new maodel.”

I'rom this week, The Big [ssue
will promaole ils Women's Sub-

scription Enterprise with a media
ard direct-mail campaign to lib
raries, schools, public agenciesand
curporalions,

Its tirst-vear gnal is fo sell 901
Aannudl subscriplions at 5155 each.
Revenue will be used Lo provide
wagoes, training, mentoring and
ather support for The mail-centre
emplovees.

“There's around a million busi-
nesses we could mail to and |
woild like to think most big busi-
nesses would back us with mul-
tiple subscriptions,” said Ms Sus-
man, “One ol the beaulilul things
aboul this program s thalils 1otal
v sealable, The Q000 (target) Tor
vearone would resull in 90 jobs (in
Lhe mailing cenlres). [T we were 1o
sell 12,000, that would mean 1200
jobs, and so on. S0 we hope the
business communily will come on
this journcey with us and help usto
create those jobs”

She didd nol believe selling sub-
scriptions will cannibalise streel
sales, which averaged aboul
000 copies a forlnight,



Matalle Susenan and Clertsa Hall @) The i Foecs Melhoumne beadyguaricrs




